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Marketing involves the integration of a number of essential strategic business activities: consumer 

needs assessment, marketing research, sales forecasting, competitive intelligence, product 

management, new product development, pricing, distribution, integrated marketing communications, 

and strategic market planning. 

The goal of the marketing curriculum is to develop professional managers who are self-starters and 

who can plan, implement, and control effective marketing programs for their own businesses or for their 

employers. The marketing courses prepare graduates to be creative problem-solvers and 

communicators.  

Common Myths about Marketing 

#1 You have to be extroverted, outgoing, and pushy to be successful 

This is not true, there are a number of different roles, and opportunities 

open to marketers. From market research and market analysis, to sales 

positions and advertising development, there is something to fit every 

personality type.  

#2 Marketers do not need math 

Not true at all! Monitoring sales, budgeting, analyzing trends, and 

forecasting all require a good grasp of numbers. 

#3 A sales job means you travel constantly 

Although some sales representative positions do require frequent travel, 

there are other sales positions focused on building and maintaining 

relationships with an established customer base. There are also different 

support functions that do not involve direct sales but are important to 

bringing products and services to the customer. 

Profile of a Marketing Graduate 

Marketing Graduates are able to: 

 Assess market and organizational situations analyze trends identify and describe potential 
markets 

 Compile existing data relevant to a problem 

 Conduct marketing research  

 Complete a marketing plan with recommendations for product development, pricing strategies 
and tactics 

 Communication plans including public relations, advertising, personal selling and sales 
promotion 

 Customer service enhancement 

  Distribution systems and plans 

Positions Obtained by 

Graduates: 

 Account Representative 

 Business Analyst 

 Buyer 

 Category Development 
Account Manager 

 Customer Service 
Account Representative 

 Events Coordinator 

 Investor Relations 
Analyst 

 Management Trainee 
(Retail) 

 Market Analyst 

 Marketing Coordinator 

 Sales Representative 

 Social Media Marketer 
 

 

 

 

 

 

 

 

 



 

 
  

Odette Career Services: www.uwindsor.ca/business   |   mySuccess: success.uwindsor.ca  
 

           @OdetteCareers 

           Facebook.com/OdetteSchoolofBusiness 

ODETTE CAREER SERVICES OFFERS A VARIETY OF RESOURCES TO HELP YOU LAUNCH YOUR CAREER:  

Resume critiques • Cover Letter preparation • Career planning • Job searching • Career preparation workshops • Mock interviews  

Personal appointments • Skill Assessment Tools • Employment Strategies • Networking opportunities • Professional development 

 
 

 
 

Careers in Retail 

Retail is one of the most overlooked areas of marketing. Many students think of their first job, which 

was likely in retail or food service and  

decided that they did not want to be part of the industry. However, retail is one of the most dynamic 

parts of the world economy and provides great opportunities for students to fast track careers. Retailing 

is worth considering if you are looking for a service-oriented, entrepreneurial profession.  

Options include store management, buying, merchandising, and market research. 

Nature of Work and Types of Jobs 

Advertising and Public Relations: communicate client’s objectives to media and creative personnel 

develop campaign strategies create and maintain public awareness of organization’s actions and 

policies 

Market Research: research market potential of a product or service develops and evaluates marketing 

and communication programs track market trends 

Product Management: responsible for sales, forecasting and strategic planning of products product 

development and scheduling branding of products based on market research and consumer needs 

assessment 

Retail Business Manager: administer budgets and authorize financial transactions deal with customer 

complaints and recommendations monitor and coach retailers on appropriate site operating procedures 

Social Media Marketer: Utilizes the social aspect of the web through social media sites like Twitter, 

Facebook and YouTube to connect and interact with the consumer on a more personalized and 

dynamic level than through traditional marketing. 

Canadian Marketing Association 

To learn more, visit www.the-cma.org  
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